BRAND APPLICATIONS

The Standard Graphic Identity (Identity), should be applied to a variety of printed or manufactured materials
and on-screen communications. Size, shape, space, or visibility may necessitate using the logo or brandmark
alone.The guidelines shown earlier in this manual must be followed without exception. Brand applications
shown here, however, are just examples intended to demonstrate the flexibility and consistency of the Identity
across a variety of platforms.

COMMODITIES

Commodities are one of the most visible forms of communication.
The examples shown on this page communicate a clear and consistent
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message to aid recipients. (Examples shown here may not have '&-5 FROM THE AMERICAN !
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Identities and the
American flag.
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OIL CANS, BLANKETS, BOXES
All items contain the Identity, either the
two-color or one-color version.

PLASTIC SHEETING
Plastic sheeting with the
black-only version of the
Identity. The color Identity
may also be used.
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SIGNAGE

(Examples shown here may not have been produced.)

PODIUM SIGNS

A circular graphic of the USAID logo should be created for
use on podiums. This podium sign should be created to fit
your podium in a scale that is similar to that shown on the
bottom of the next page.

VERTICAL BANNERS

W=.62XH

HORIZONTAL BANNERS

W=31XH

USAID | USAID

FROM THE AMERICAN PEOPLE

FLAGS

Not all events require flags. If flags are
displayed in the U.S. (including territories,
possessions, embassies/missions) start with
the US. flag and add additional flags as
appropriate. The U.S. flag always goes at the
left of the room/observer or stage right.

If on foreign soil and outside of the

EJEAA,I\IDD IIS\S-\[\DG embassy/mission, the flag of the host
PROPORTIONS country goes first followed by the U.S flag.
ARE 5W X 3H

For additional information, please contact
ALL FLAGS MUST USAID Special Events & Protocol or

ALWAYS BE OF . e )
COMPARABLE visit http://inside.usaid.gov/LPA/events/ .

SIZE AND RAISED
TO SAME LEVEL
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EVENT EXAMPLES (Examples shown here may not have been produced.)

USAID

FROM THE AMERICAN PEOPLE

USAID

FROM THE AMERICAN PEOPLE

44 YEARS
IN MALAWI

44 YEARS
IN MALAWI

REPEATING BACKDROPS

BANNER & PODIUM SIGNS
Podium signs and banners should be
used to brand an event. An example
event arrangement is shown at left.

If an ambassador is the senior
U.S. Government official at an
event, it is recommended that the
Department of State seal be
displayed on the podium.

Banners may be used to detail the
event, as in the 44th anniversary
event for USAID in Malawi shown
here. Banners may also be used
to acknowledge partners and
host countries.

g/mk)%
= YSAID
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When creating a televised or heavily
photographed event, a repeating
backdrop may be used in conjunction
with the podium sign. A repeating
backdrop will enable the Identity to
be seen clearly from many different
angles and distances. Banners may be
hung in other locations, to greet and
inform guests.

GRAPHIC STANDARDS MANUAL

4.3



44

PROMOTIONAL ITEMS

The Standard Graphic Identity, logo, or brandmark may be placed on promotional items. Size, shape, space, and visibility will dictate
which to use. Color and clear space specifications must be followed at all times. (Examples shown here may not have been produced.)
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_

USAID

:FROM THE AMERICAN PEOPLI

RETRACTABLE BADGE
HOLDER

A light-colored background should
be used to ensure the logo is visible.
Colors from the Agency palette

are preferred.
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POLO SHIRT

A light-colored shirt should be used
to ensure the Identity is visible. Colors
from the Agency palette are preferred.
The vertical ldentity size used here is
.25 X W of the shirt, from sleeve to
sleeve. Additional information, such

as DART, should be placed opposite
the Identity.

CAP

A light-colored cap should be used to
ensure the brandmark is visible.
Colors from the Agency palette are
preferred. The brandmark used here is
.5 X'W of the cap.

T-SHIRT

A light-colored shirt should be
used to ensure the branding is
visible. If a colored shirt is used,
then white ink must be printed
behind the logo. Colors from
the Agency palette are preferred.
The brandmark and logo used
here are each .5 x width of the
shirt from sleeve to sleeve.

USAID

FROM THE AMERICAN PEOPLE

e

PEN

A light-colored pen should be used to ensure the
brandmark is visible. Colors from the Agency palette
are preferred. Opaque inks have been used here.
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EVENT MATERIALS (Examples shown here may not have been produced.)

FROM THE AMERICAN PEOPLE

AWARD CERTIFICATE

Calligraphic typography may be selected for
use in designs for more formal purposes,
such as the certificates shown here.

USS. Agency for International Development
1300 Pennsylvania Avenue, NW
‘Washington, DC 20523
Tel: (202) 712-0000
Fax: (202) 216-3524
www.usaid.gov

USAID

FROM THE AMERICAN PEOPLE

@ngﬂaoo ‘.S]c.rvfcc"
CERTIFICATE

John Neimeyer

Official recognition and afireciation are rendered
for completion of 10 years of service with
the cUnited States Government:

Dot s was compleed Androw s Natios

USAID

FROM THE AMERICAN PEOPLE

Length of Service

CERTIFICATE

TO

Kathryn Stratos
Official recognition and affreciation are rendered

for completion of o years of service with
the United States Government:
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FOLDER
At left is a typical two-pocket folder
that highlights the Identity.

INVITATION

Calligraphic typography may be
selected for use in designs for more
formal purposes, such as the
invitation shown here.

USAID

FROM THE AMERICAN PEOPLE

Andrew S. Natsios
Administrator of the
U.S. Agency for International Development

Cordially invites you to
The 10" Anniversary Reception of the
USAID Office of Transition Initiatives
With gues speakers

His Excellency Said Tayeb Jawad
of the Islamic State of Af;

ani
Ambassador Carlos E. Pascual

Coordinator, Office of Reconstruction and Stabilization
U.S. Department of State

NOTE CARD

NAMETAG

USAID

FROM THE AMERICAN PEOPLE

Joanne Giordano

Senior Advisor
Washington, D.C.
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PRO J ECT SIGNSAND P LAQU ES (Examples shown here may not have been produced.)

USAID

FROM THE AMERICAN PEOPLE

With the assistance of the American people, through the
United States Agency for International Development (USAID)
the Macedonia Court Modernization Project
furnished twelve courtrooms, an intake center, a training conference room,
and security equipment for the Basic Court Struga

Co nomow Ha aMepuKaHCKWOT Hapoa
npeky AreHuuwjata 3a meryHapoaeH paseoj Ha CAL (YCAWL),
[poekToT 3a MOAepHKU3aLmja Ha cyacsoTo Bo MakedoHwja
onpemw gBaHaeceT CyAMHUW, NUCapHULW, cana 3a egykauuja u onpema 3a
obeabenysare Bo OcHoBHUOT cya CTpyra.

UL
o i

In cooperation with the Basic Court Struga &£ g Bo copabotka co OcHoeeH cyn Ctpyra
May 2004 ; 4; i Maj 2004
Managed By DPK Consulting % s CnposegeHo og ANK KoHcanTuur

ouuie DYLT 3 0 ¢ Oluilid! oMl JES! Crogf> dawgi 039y (0!
Sl 03 7 Tl Ol 23 g0 (ST G sl
YU 0ol 1K yo!d ol Sl (oMl Jlhs bl 059 p 10
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This project has been provided to the people of Afghanistan by the Transitional
Islamic State of Afghanistan and the people of the United States of America

m\vdu

Year 2004
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Marking program sites is an
important part of the Agency’s
branding campaign. It is critical
that the people who visit the
clinics we modernize, or attend
the schools we build, know that
those facilities have been provided
or upgraded with the support of
the American people.

The examples on this page are the
Agency standard for project signs
and plaques commemorating our
work.These, as is everything in
this manual, are for programs
funded by USAID through
contractors. The Partner Branding
Guide details co-branded signs and
plaques for co-funded projects.

To show partnership with the
host government, include both the
U.S. and host country flags,
flanking the top left and right
corners. The USAID ldentity, in
this instance, is centered.The
tagline may be translated. For
brand consistency, it is critical that
these core elements be presented
exactly this way.

Missions can decide on the
remaining information based on
the specific project details and
local customs. The short narrative
about the program and the
deliverables should emphasize the
“people to people” aspect, as
shown here. Presenting the
information in both English and
local languages, with a maximum
of two local languages per sign or
plaque, is recommended.

The name of the contractor, other
parties to be acknowledged,
additional logos, and the date can
be included at the bottom.
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VEHICLES

Vehicles may be marked using either the vertical or horizontal Identity. All guidelines regarding Identity usage should be followed.

Please check with security personnel before applying the Identity to USAID vehicles. Mission or embassy security will determine if
U.S. Government branding is appropriate. A Magnetic Identity that can be easily removed is a good option.

FROM THE AMERICAN PEOPLE

(Examples shown here may not have been produced.)

DVD AND CD COVERS

DVD and CD covers should contain the Identity in the upper left, contained in a white field that is either one or two bars tall.

One powerful, relevant photograph might be used to attract attention to the product, as shown in the examples here.

USAID | PHILIPPINES |

FROM THE AMERICAN PEOPLE

JUSAID

FROM THE AMERICAN PEOPLE

PHILIPPINES

ARMS TO FARMS

i o i e T r

ARMS TO FARMS
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4.8

WEBSITE

The Standard Graphic Identity should appear in the upper-left area of every first-level page of a Website, below any horizontal
navigation bar. The brandmark may be used on subsequent pages due to space limitations and to ensure visibility. Color, size,

and clear space specifications should be followed at all times. The two examples of branded home pages are shown below for
general guidance.

70 PIXELS

(@ USAID en Colombia / La Agencia de los Estados...

@ mp # Ibogota userbassy gov/wwwsamc shirnl

= od e
--Bogota Colombia

La Embajada | E———— [ Prensa | Recursos electronicos | Preguntas frecuentes | Sobre EE.UL. | Consular | Contactenos

¥

OBJETIVOS
® Promover el desamalle
atternative

= Fortalecerla

democracia

" Apoyarpoblaciones
wulnerables

= Promover el comereio
wlainversién

TEMAS DE INTERES

= Noticias

= Exftos

OBJECTIVES

Fromote Aftemn ative
Development
Strengthen Democracy

® Support Vulnerable
Papulations

Fromote Trade and
Investment

" Hews
= Success Stories

A W ¢ DEL PUEBLO DE LOS ESTADOS
UMNIDOS DE AMERICA

Actualzada: 1041209

La Agencia de los Estados Unidos para el Desarrollo Internacional

Programa de la USAID en Colombia

English wersion

La Agencia de los Estados Unidos para el Desarn

adrninistracidn de [0 programas

de cooperacian)

Colombia. Actualmente, el programa de I3 USAID
objetivos del Plan Colombia: La promocion de alt
democracia m:
to de la USAID

fortalecimientoipromocion de una
grupos vulnerables. El presupues
F$624,3 millones.

En concordancia con los objetivo
proceso de integracion regional d
de Narcoticos (ATPDEA), el Trata
colabora con el establecimiento df
cuales se financian atraves de la

& comercio e|in
o de Libre
E mecanismos
Iniciativa para |

Paral
que se han|

COLOMBIA

Buscar:

US. Agency for International Developmen

@ Internet zone

70 PIXELS

| (@) httpad Swewew usaid.gov

ABOUT USAID

OUR WORK

Hurricane Relief - USAID is providing
etnergency relief to those in need across
the Catibbean region in the aftermath of this
season's catastrophic hurricanes

A Year in Iraq - Publication highlighting
etnergency relief ahid reconstruction aid
defivered to lrag during the 12 morths since
the fall of Saddat Hussein

Darfur Humanitarian Crisis -
International outrage is groving over the
Darfur crisis, = the LS, the UN. and the
58 countries issue strong public
statements.

Rebuilding Afghanistan - hew
Afghanistan Updates includes news on
BCONOMIC governance, irrigation projects,
and women's health and education.

Open Your World, Apply Today
-Becoming a USAID Foreign Service
Officer reveals & world of opportunities. A
number of vacancies are how avaiable

President’s Management Agenda
-USAID has issued & report on the major
accomplishmerts in the management ares
over the past three and a half years.

HIV/AIDS - The LS. government is the
wweorld leader in responding to the global
pandemic of AIDS and has made the fight
against HY/AIDS s top priority.

"—&____‘ Espariol

BUSINESS

Site Map

POLICY CAREERS HOME

helping thousands invest
in their own livelihoods

Click to read more ...

_Afgh tan *

USAID KEYWORD

IN THE NEWS ...
10,0104 USAID Official Announces Increased Assistance to Fight Locusts

09/29/04; Written Testimony of USAID Administratar Andrew 5. Matsios - U.S
Stratedy in Afghanistan on the Eve of Mational Elections

09/28/04: USAID Assistance to Latin America and the Caribbean

09/24/04: USAID Expedites Disaster Aid to Caribbean Mations Affected by
Hurricanes

08/22/04: Press Release: Forly Years of Rapid Response to Emergencies, Office

of LS. Foreign Disaster Assistance Celsbrates 40t Anniversar

09/21/04: LS. Providing Disaster Relief to Hatti

089/22/04: Press Release: Forty Years of Rapid Response to Emergencies, Office

of LS. Foreign Disaster Assistance Celsbrates 40t Anniversar

09/21/04; LS. Praviding Disaster Reliet to Haiti

Wwhat's Newy * ‘ Privacy Policy : FAQs : Help Desk : FOIA Reguests © Mo FEAR Act : QIS Hotline
@Prcs:dmhul Volunteers- USA“"‘“—E = - Forel T A\d I
'“:‘2 p.ﬁ'&‘.m Initiatives | [for Prosperity Freedom Comps ’JIML, ik Yitereat

BEEOLATIONS ¢

Last Updated on: October 04, 2004

@ Internet zane

While meeting the standards outlined in this Graphics Standards Manual, USAID-funded Websites must also meet certain content
and technical guidelines.

All information needed to build a Vebsite or to update pages on www.usaid.gov is located on the xWWeb portion of the USAID
Website (www.usaid.gov USAID Keyword: xWeb). xWeb helps Webmasters understand how to apply the graphic standards to the
Web and includes information on 508 compliance, cascading style sheets, privacy, and security.
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ON-AIR GRAPHICS

The Standard Graphic Identity or brandmark should be on screen whenever other text, such as a title, is shown. Color, size, and
clear space specifications should be followed at all times. Font guidelines should also be followed at all times. Several examples of
branded video stills are shown below for general guidance. (Examples shown here may not have been produced.)

OPENTITLE SLATE BUMPER

BRINGING HOPE
TO MILLIONS

.

BRINGING HOPE
TO MILLIONS

IDENTITY BUG

USAID §[Y{[sl WOMAN VOTING IN THE ELECTIONS

R ToE AN Fes ! . / gl Kabul, Afghanistan

LOWER-THIRD LOCATION SLATE CREDITS

ey g

BRINGING HOPE
TO MILLIONS

FIRST NAME LAST NAME
EXECUTIVE PRODUCER

FIRST NAME LAST NAME
PRODUCER

FIRST NAME LAST NAME
DIRECTOR

KYEKO SELF-HELP FARMERS GROUP
Kyeko, Kenya

DOWNLOAD GRAPHICS AT WWW.USAID.GOV/BRANDING GRAPHIC STANDARDS MANUAL



4.10

PROGRAM MATERIALS

Program materials are communications that target
beneficiaries with specific messages, such as “Inoculate your
children” or “Be tested for HIV/AIDS.” They often use
cartoons, illustrations, or other graphic techniques to
simplify communications.

The Agency—or the work we are doing, studying, evaluating,
or promoting—is not the subject. These are not considered
part of our “corporate communications.” Therefore,
program materials DO NOT need to follow the Agency
branding guidelines in this manual for type, color, and layout.

However, the USAID ldentity should be used on most
program materials to acknowledge the U.S. Government’s
support and funding, if appropriate.

Missions should determine if some items, such as election
materials or communications produced for the host country
or ministries, should not be branded.

This poster was used
to encourage fathers in
Nigeria to immunize
their children.

BE A RESPONSIBLE FATHER
TO AVOID CHILDHOOD DISEASES

ENSURE FULL IMMUNISATION
FOR YOUR CHILD
VISIT THE NEAREST HEALTH
CENTRE/CLINIC TODAY

Phesigned by [T Working Graup for the SWiTapas Clumers Niws
Pl iy Siay e wi o

b

@:ctivagi

(Examples shown here have been modified to include USAID Identity.)

"\ This mousepad is part of a USAID-funded
program that installed computer labs in all of
the high schools in Macedonia.
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